
SOCIAL MEDIA
G E T T I N G  S T A R T E D  O N

M O N D A Y  2 0  J A N U A R Y  2 0 2 5

with Charline Marzin and Alison Hannah



6.00pm: Features of Social Media
6.50pm: Comfort Break
7.00 pm: Activities
7.45 pm: Q & A’s

WHAT’S COVERED



WPA committee member - social media

Climate scientist by day, potter by night

Loves photography, baking and Indian
classical dance

Charline Marzin



Many years of teaching
Background in Science and Computing
Teacher of Pottery
Founder of The Clay Yard

Loves Getting Out and About in Devon
and Cats

Alison Hannah



WHAT IS SOCIAL MEDIA?

Means of interactions among
people in which they create,

share, and/or exchange
information and ideas in virtual

communities and networks

Instagram is a visual-first social media platform that allows users
to share photos and videos. For potters, it serves as a powerful tool

to showcase their work, connect with an audience, and build a
personal brand. The platform is designed to highlight creativity,

making it ideal for artists and makers.



Visual
showcase

WHY USE INSTAGRAM
AS A CERAMIC ARTIST?

Community
building

Creative
inspiration

Marketing
and salesGlobal reach

Sharing journey,
storytelling

Personal brand

Direct
engagement



Reflect for 3 minutes on:
How much do you currently use it?
What for?
Where would you like to be in a
few months time?

WHERE ARE YOU IN YOUR
SOCIAL MEDIA JOURNEY?



KEY INSTAGRAM FEATURES

Storyboard 
To view “stories”

available for 24hrs
from accounts you

are following

Home feed
Browse content from

accounts you are following,
posts, reels, ads, suggested

content...

Interact 
Like, comment, share, save

Search 
People, topics, trends etc...

Notifications 
New followers, likes,
comments...

Direct/private
messages 

Sound on/off 

Reel tab
Suggested reels/short videos

Your profile

Add/create content



SETTING UP YOUR
ACCOUNT & PROFILE

Types of accounts:
personal (public or private)
professional (public), creator or business,
provides insights and tools

Link to Facebook page

Profile features:
bio with keywords
profile picture, logo, photo
link to website or shop

Your profile “grid”



HOW TO INTERACT

Or follow back

For direct/private 
messages

Like

Comment

Share

Save

Like and comment on others’
posts/stories to build community
Respond to comments and direct
messages



HOW TO INTERACT

Notifications

Direct
messages



Search Westcountry Potters
account
Follow account (if not already)
Send a message
Browse content

3MIN TO FAMILIARIZE
YOURSELF WITH THOSE
FEATURES



CREATING CONTENT

Click       
from home or profile to create:

Posts

Stories

Reels

Live videos



POSTS
Posts features:

one photo/video
several photos (carousel)
Caption
Add tags @, hashtags #, music,
location
Click “Share” to post or publish

Hashtags #:
Relevant keywords or phrases
Categorise content
For discoverability or search

Tags @:
to refer/point to another account
The other account gets a notification
Tag in post captions or on photos

Tip: Tags are a useful engagement tool.
Use a mix of general and niche hashtags.



STORIES

Stories features:
Photos or videos (max 15sec)
that disappear after 24hrs
Share with all followers or
“close friends” list
Fast, memorable, informal
content
Add text, music, stickers, filters, ,
location, hashtags and tags
Use interactive features like
links,  polls, Q&A...
Save and categorise stories
using “highlights” to keep them
visible on top of your profile
page

Tip: When viewing stories, “tap” to
view next story if multiple, or
“swipe” for next account



REELS
Reels features:

Short video format,
max 90sec, now 3min!
Create video from
several photos and/or
videos
Edit video segment
Add text, music,
stickers
Add caption with
hashtags and tags
Edit reel “cover”

Tip: Keep reels short and
engaging, check trends.
Can remove reels from
profile grid after.



IDEAS FOR REELS



WELLBEING

Time management
Take breaks
Limit time or dedicate
specific times if needed
Use time management tools
Create at your own pace

Notifications
Go to notifications
settings to personalise
and decide what types of
notifications you want
May need to repeat

Be kind to yourself
Avoid comparing yourself
to others, be yourself
Avoid chasing number of
likes and followers
Keep it fun and relaxed
Curate your
followers/feed so it is
inspiring and supportive
Engage positively



10min break
Do use the chat for questions and
comments

BREAK



ACTIVITIES

Establishing your Brand Identity1.

Create an Instagram Post2.

Make a Story of your Post3.

Plan a Reel4.



IDENTITY
Establishing your
Brand Identity

Colour Palette
Hashtags to further
emphasise focus 

Content

Imagery



IDENTITY
Establishing your
Brand Identity

Interactivity and
engagement



IDENTITY
Establishing your
Brand Identity



ACTIVITY 1
BRAND IDENTITY

Your brand is your personality as a potter. 

How could you introduce yourself on social media?

Give thought to your ethos, your motivations and what inspires you. 

Think about what led you to this place.

Consider how colour and image can best represent your brand.



What is the goal of this
post?

Interact with your Visitors

Support your Circle

To click a link?
To share with a friend?
To get sign-ups to an event.

Share your post to your story and
include interactive features. 

Engage with others’ posts.  Follow the other
participants. Engage by commenting on
their post and respond to other comments.

POSTS

Posts are a powerful tool for

allowing you to share content that

represents your identity and

interest.

Content in a post is permanently

present on your feed.  They are a

good way of engaging with an

audience.

Posts have a broad reach and are

likely to reach new audiences.



ACTIVITY 2
CREATE A POST

Select one or multiple images and use your device to create a simple post.  

Consider - what is the purpose of your post?

How will you use image to convey your intention?

With just one or two sentances how will words emphasise your message?

How will you encourage engagement with your visitors? 

https://help.instagram.com/488619974671134/?helpref=search&query=posts&search_session_id=a7781a5fed39abe4df04bdd7241b2bc7&sr=9


STORIES
Storytelling vs Selling

Lean towards process, share images of

collections, updates on upcoming events and

shows, features about you - your drive and

motivation.



ACTIVITY 3
MAKE A STORY

a. Open your post

b. Click paper-aeroplane

c   Add to Story

If you have time...

Add a sticker. 

https://help.instagram.com/1660923094227526/?helpref=hc_fnav


How to keep your visitors attention through ‘reels’. 

Plenty of Action Useful and Interesting Content Emotional Connection

REELS



Fold an A4 sheet of paper into 4.  Each section is one

frame of your reel.

Plan a reel that sums up the year of 2024.  It should aim to

meet at least one of the three attention grabbers Action |

Learning |  Emotional

ACTIVITY 4
PLAN A REEL

https://help.instagram.com/270447560766967/?helpref=hc_fnav


TAKING IT FURTHER

Use your Reel storyboard to make your reel. Tag in others from the WPA.

Engage with others on this workshop - comment and share their posts.

Make a plan of your social media posts for the weeks and months ahead.

Set yourself a goal to increase your followers.

Find out the optimum time of the day to engage your users and time your posts

accordingly.



THANK YOU
from 

Charline Marzin and Alison Hannah


